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Abstract
This paper discusses the new roles and possibilities for the field of cosmetics and fragrances from the perspective of 

“disembodiment of thought and digital immortality,” a concept that captures the essence of the social and industrial trans-
formation brought about by the rapid development of artificial intelligence (AI), particularly generative AI.

First, the paper defines the “six powers” through which AI extends human capabilities (identification, creativity, person-
alization, prediction, conversation, and structuring) and provides an overview of their impact across the entire value chain of 
the cosmetics and fragrance industry.

Next, through an analysis of advanced AI use cases in the insurance and construction industries, it reveals that the 
underlying process of these transformations is the “disembodiment of thought” and “digital immortality.” This is a process 
where “software,” such as individual experiential knowledge and organizational expertise, is separated from its “hardware,” 
namely humans and organizations, allowing it to be transferred and perpetuated without degradation.

By applying this conceptual framework as an analogy to the field of cosmetics and fragrances, the paper suggests the 
potential to transcend the traditional role of cosmetics in “resisting physical deterioration” and open up a new horizon of 
“designing existence beyond time and space.” Specifically, it proposes future research and development themes such as the 
“scent of memory,” which digitally preserves and reproduces an individual’s memories and essence, and “human legacy 

(aesthetic personality),” which digitally reconstructs a person’s sense of beauty.
Finally, the paper considers the ethical issues these technologies will bring, including self-identity, privacy, and the 

“right to be forgotten,” and concludes by emphasizing the importance of interdisciplinary research that integrates cosmetic 
science with information science, cognitive science, and ethics.
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1. 緒 言

21世紀に入り，人工知能（AI）技術は，特に深層学
習（Deep Learning）の登場以降，目覚ましい発展を遂げ，
社会のあらゆる領域に浸透し始めている。特に，近年，
大規模言語モデル（LLM）に代表される生成 AI（Genera-
tive AI）の進化により，人間の知的活動そのものと深く
関わり，創造性や対話能力をも代替・拡張する存在へと
変貌を遂げた。この技術的パラダイムシフトは，単な
る生産性の向上にとどまらず，ビジネスモデル，産業構
造，さらには人間の知性や能力のあり方そのものに根源

的な問いを投げかけている。
本稿の目的は，この AIによる変化を「思考の分離と
デジタル不死」というフレームワークを用いて捉え，こ
の視座が「香粧品」の分野にどのような示唆を与えるか
を考察することにある。香粧品は，人間の外見を美化
し，魅力を高める，もしくは，アンチエイジングといっ
た身体的価値を提供してきた。同時に，香りに代表され
るように，それは個人のアイデンティティを表現し，記
憶や感情を喚起する情緒的価値を担うなど，身体的価値
と情緒的価値の双方に深く影響を与えてきた。
本稿では，まず第2章で，AIが拡張する人間の6つ
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